
Photo: The Nyaka AIDS Orphans Project 

Campaign Graphics
GlobalGiving Recommended Best Practices



Table of Contents

The Campaign Logo
● Logo colors 

Full version | Light version

● Logo lockups 
Horizontal version | Stacked version

Helpful Design Tips
● Images 
● Color 
● Simplicity

Campaign Graphics In Action



What is the purpose of the 
campaign toolkit?

The campaign toolkit provides all the basic visual 
elements for a campaign so that you can customize the 

graphics and images you’re planning to share with 
your community with a consistent, professional design.



the 
campaign logo



We always publish a full-color 
or primary version of the 
campaign logo. 

When appropriate, we also 
include a light-color or 
secondary version of the 
campaign logo. This works well 
with darker backgrounds.

full-color version

light-color version

Logo colors



● Do use the full-color version 
over light backgrounds that are 
not competing with the colors in 
the logo. 

● Do not use the full-color 
version over dark backgrounds 
and images with a busy 
background. Alway make sure 
the logo has a good contrast 
with the background.

Logo colors
Full-color version



● Do use the light version of 
the logo over dark 
backgrounds or images that 
may have a busy background.

● Do not use the light version 
over light backgrounds as it 
lacks contrast and visually 
disappears. 

Logo colors
Light-color version



For some campaigns, we’ll also 
include two different logo lockup 
options - usually a horizontal and 
stacked version. 

These are different lockups provide 
flexibility for layout.

stacked lockup

horizontal lockup

Logo lockups



● Do use the horizontal version 
in a horizontally wide clean 
space that does not interfere 
with the visual focus of the 
background image.

● Do not use the horizontal 
version in a narrow space, 
as this can create cluttered 
images.

Horizontal version

Logo lockups



● Do use the stacked version in a 
narrow, square space, making 
sure it has clean space around 
it. This will help you avoid 
cluttered images.

● Do not use the stacked version 
in a horizontally wide or short 
space as this makes the logo 
hard to read and creates 
undesired negative space.

Stacked version

Logo lockups



helpful
design tips



How to select images

Relatable images

Use photographs to 
make your content 
more human and 

relatable, showing your 
community in positive 

and dignified way.

High resolution Clear focus

Avoid covering faces 
with the campaign 

logo or any 
additional text.

Select high quality 
images that will

improve your chances to 
engage your audiences 

(and their scrolling 
thumbs).

Want to know more? Check out our Community Photo Standards



Please keep in mind, each campaign has its own color palette. 
If you’re adding another color, make sure that the color 

palette of you graphics doesn’t have more than 3 colors and 
that your colors compliment the colors in the logo.

What about color?



● Don’t be afraid to leave 
blank, white/clear space in 
your design, this will help 
you avoid cluttered images.

Keep it simple. Be mindful of spaces.

● Don’t add lots of effects like drop 
shadows, glows, etc. or you’ll 
quickly end up with a bloated and 
hard-to-read image.



great partner
campaign graphics
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Questions?
projecthelp@globalgiving.org


