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FINANCIAL STATEMENTS FOR THE PERIOD FROM 1ST APRIL 2016 TO 31STDECEMBER 2016

TRUSTEES REPORT

The Trustees (who are aho Directors of the charity for the purposes of the Companies Act) present their annual

report togetlier with the audited financial statements of GlobalGiving UK (the company) for the year ended 31
December 2016, which are also piupared to meet the requituntents for a dhuctors' report and accoimts for
Companies Act purixees.

The fmancial statements comply with the Charities Act 2011, the Companies Act 2006, the memorandum and
Articles of Association, and Accounting and Reporting by Charities: Statement of Recommended Pnictice
applicable to charities preparing their accounts in accordance with the Financial Reporting Standiutls applicable
In the UK and the Republic of Irehmd (FRS 102) (eFective I"January, 2015).

This Report covers the period April 2016 —Deceinber 2016 (9 months) as we have changed our financial year
Som April —March to January- December to align with our sister organisatkm, GlobalGiving Foundation in the
USA and enable us to move to a global governance structure.

Structuru, governance and manageinent

a CONSTITUTION
The company is constituted under a Memorandum ofAssociation dated 22 May 2006 and is a registered charity,

number 1122823. The Memonuidum of Association was iuviewed and updated in April 2017 to enable us to
move to a global govenumce stnicture.

GlobalGiving UK's charitable objects are to advance any purpose which is deemed to be exclusively charitable
under English law.

Our prhcipal activity to help achieve this is the tutming of the website GlobalGiving. co.uk, which enables
individuah, companies and foundations to support a range of vetted charitable projects Irom all over the world.
Dotumi to a speciIIc pmject ate automatically updated with the htest progress reports, therefore able to see the
direct hnpact on the communities concerned. All charitable organisations are vetted before their projects appear
on the website. We run online and offline volunteering, peer learning, training and data services to help our charity
partners access additional important iusources to improve their work and thrive.

b. METHOD OF APPOINTMENT OR ELECTION OF TRUSTEES
The nuuiagement of the company is the responsibility of the Trustees who are elected and co-opted under the

terms of the Articles of Association.

c, POLICIES ADOPTED FOR THE INDUCTION AND TRAINING OF TRUSTEES
'Ihe Board periodically invites nominations of new trustees. These are disctissed and agiued at Board meetings
depending on the strategic needs of the charity.

d. ORGANISATIONAL STRUCl'URE AND DECISION MAKING
GlobaIGiving UK ls a company lhnited by Guarantee and a UK registered charity. Its sole member is
GiobaIGiving Foundation in the US. In the event of the company being wound up the member agrees to contri~
an ainount not exceeding SI.

The GIobaIGivtng. co.uk website is operated on behalf ofGlobalGiving UK by GlobalGiving Foundation.

The Board ofTrustees is tusponsible for the overall manageinent of the charitable coinpany. There are currency
Ave trustees (two men and three women) in the financial period. To enable a successful migration to a global
goveiiiance structure the UK Boa@I was reduced to 3 members (one num and 2 woinen) on 30 April 2017
following siibstantive preparation and independent legal advice.

The names of the Trustees who served out during the financial year are set out among the table ~ here.
Trustees meet quarterly, during which they review ~and progress against annual plans.

Board approval is normally souglrt for any operational spending above @5000.00. Dual authorization is in place
for all payments made by the Charity. The Chief Executive or Director ofOperations must approve all payments
made directly by the Charity. This includes approval for all disbursements made to partner charities.
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TRUSTEES REPORT

Other key financial contmls include:

I) A Stratelpc plan and annual budget approved by the Trustees
2) Regular reviews of financial position and variances against budget
3) Delegation ofda~y management authority and duties

4) Contmh on individual expenditure decisions by the CEO and individual trustees

In the Fmanchd Period GlobalGiving UK and GlobalGiving Foundation took pro-active, stratey'c steps to enable
us to deliver an integrated, global platform for ~ffts. Substantive phnning and preparation work was done
in ieadiness fbr updating the governance processes, systems and organisational strucuires in 2017. These changes
should enable us to better achieve our vision and mission going forth.

e. RISK MANAGEMENT
The Trustees tegutarly assess the rhks to which the company is exposed, in particuhir those related to the
operations and ffnances of the company, and are satisfied that systems and procedures are in phce to mitigate our
exposure tn my]or and minor riskL

f'. GOING CONCERN
After making appmpriate enquiries, the trustees have a reasonable expectation that the company has adequate
resoumes to continue in operational existence for the foreseeiible future. For this reason they continue to adopt
the going concern basis in preparing the financial statementL Further details regarding the adoption of the going
concern basis can be found h the Accounting Policies.

PERFORMANCE REPORT FOR THE PERIOD APRIL 2016-DECEMBER 2016

GiobalGivtng is the ffrst and largest global crowdfundmg conununity for non-proffts. We help non~fits
anywhere in the world raLie money fbr their important work

Our vtsion Is to make aid and pblhntbropy more democratic, transparent and effective. We have pioneered
a model of bottom up development. We now seek to take this model to scale.

OUR THEORY OF CHANG¹

Citizens working in smaller non-profits do outstanding work without adequate recognition or resources.

Donors who donate their time and money to no~fits expect honesty and want feedback on the
difference they are making.

Digilal can positively disrupt the status quo. Digital space knows no geographic boundaries. It creates
opportunities for new, diverse voices to be baud; and collects, stores and analyses information on a
previously unimaginable scale fiom which all can benefft and learn.

We therefbre use digital to connect citizens that is individuals, non-proffts and coinpanies as well. We give donors
the opportunity to give with confidence to rigorously vetted nongmfits all over the world. We give no~mffts
access to networks, resources —financhl and human-and data The achieved outcome is that fimding flows more
efficiently and more effectively than ever befbre.

In the period covered by this report, April —December, 2016 we focused on achieving three key outcomes to
realhe our vision. They were:

1.NON-PROFIT OUTCOME
To assht local, vetted non~roffts to become self~ing, independent entities that thrive by, a) pmviding the
means for tlmn to raise more fimding directly for themselves; b) demonstrating how they can become more
effective, networked and learning organisations.
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TRUSTEES REPORT

X. DONOR OUTCOME
To provide the means and opportunity for donors to give their time and/or money with confidence to local, vetted
n~fits anywhere in the worhL To provide donors with choice, clear information and to receive honest
feedback on the difference they are making.

3.DECISION MAKERS OUTCOME
To help them be more open, more tusponsive to the data, more sensitive to local needs, and more innovative in
their development policies, practices and grant making.

In this financial period, we made progress ht each of these outcomes. We directed more funding to smaller
charities, alongside helping them access the hfonnation, tools and resources they need to improve theh hnpact.
We successfitily encouraged more individuals, companies and foundations to give more money and skiHed time
to our n~fit partners and to get regular, honest feedback on the diffenxtce they were making. We engaged
with decision makers across the political and economic spectrum and demonstrated how our technology and
ptucesses reduce tnuuutction costs and incnuLse transparency, accountabfiity and effectiveness. These are
important steps towards making systemic disruption ofaid and phHanthrupy potable in the near future.

PERFORMANCE 4e PROGRAMMES APRII DECEMB~ 2016

HELPING NON-PROFITS

5IHBISSIX

~ A tnuwparent, costwffective website, globaigiving. co.uk for infornuttion sharing and donations
~ Robust due dHigence and vetting of pmspecdve and existing charity partners
~ An honest and informed individual donor experience
~ Fundraising Campaigns
~ End to End Grant-making solutions (GG Grants) for companies and foundations
~ Disaster relief and long term recovery support in humanitarian crises foctated on support tiuough local

no~rofits
~ Mentoring programmes overseen by industry specialists and professionals
~ Training and peer learning for smafier non-profits on aH aspects oforganisational development

Our target for the period Jan-Dec was to raise !2milHon for our n~rofit partners. We, in fact, raised f2273
milHon in the period Apr-Dec wortdng with 844 nonqrofits (in the FY1516 we raised $1/69,492 for 706 non-
profits). This continues the YOY donation volume growth and no~rofit partner growth thoughout the period
2013-2017.

More exciting still, on average 7492 unique donors gave a gift of88 which, as hr as the latest research indicates,
h at the top end in tenne ofoutstanding generosity.

We are pleased to see that we are aho increasing our impact locally in the UK as well as globally. Of the above
$44 Project partners, 19$ were UK4ased organisations.

We continue to innovate and improve the online giving experience on the GlobaIGivtng platfium for both desktop
and mobile users to make it more user Nendly and intuitive. This included strategic steps to optimise the giving
experience for UK based donors through planning and preparation work to merge the existhg GIobaIGiving
phtforms into a single multi~rnutcy giving experience —globalgiving. org. This work culminated in the launch
ofour beautiful new website on 10~ January 2017.



GLOBALGIVING UK PAGE 5

FINANCIAL STATEMENTS FOR THE PERIOD FROM I ST APRIL 20 l6 TO 3 I ST DECEMBER 20I6

TRUSTEES REPORT

Gatewa to Crowdfundin Challen cs 2016

We delivered two Gateway to Crowdfunding training courses and Campaigns in the FY to improve the fundraising

and communications skills of smaller non-profits.

~ In the Spring 2016 Gateway Cha! Ienge X76, I 46 was raised (excluding gift aid) for 25 smaller non-profits

from 1,209 unique donors,

~ In the Winter 2016 Gateway Challenge l:1 l0,798 was raised (excluding gift aid) for 38 smaller non-

profits from l,864 unique donors.
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To summarise the outcome of both Challenges;

~ I 00 organisations were approved for the Challenges;
~ 74 organisations posted a project;
~ 63 organisations raised money;
~ 34 qualified and secured a position to become full members of GlobalGiving,

In total, f186,944 was raised from 3073 unique donors. As ever,

feedback for both Challenges was very positive:

rWe itad never dotre croivdfintding before and would not have known gyp ~
where to start. Got plenty ofgreat itleas and tips out of the training and $N,~ .

alloived us to focusin the right areas attd but7d cottfl dettce to try new

tiring. s."
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TRUSTEES REPORT

"The course on social media and using email effectively was an eye

opener and helped in promoting tire campaign throughout. Theimpact

on social media helped increase donations. "

"The team were very supportive and it was a great advantage

to have been in the UK whee tire nreetlng was iield as It

provided an opportunity to nreet everyone face toface. Tire

encouragement from and passion ofthe teanr ivas awesome. "

amzadaxcimzi

Fundraisin Cam al ns

During the period April-December 2016, we ran 14 fundraising campaigns. We raised f.145,000 from corporates

and other sources in matched funding for our partners. The campaigns included Bonus Days, Little By Little,

Renewable Energy, Nepal Earthquake Anniversary Campaign and Syria as well as individual campaigns for

Sudan and Haiti.

"Iapplaud GGUK for undertaking tlris as a mission-driven initiative. .. With tlris

additional funding, VIP Is now in tire position to provide solar lanterns for 240 of
the S36famNes we currently are targeting to serve in our next round of

distribution in rural villages in Liberia. "

Notable campaigns included the Christmas Giving Campaign: with 1163,529 raised fram 1,820 unique donors

for 450 non-proiits and our Little by Little Campaign: with f41,745 raised from 516 unique donors for 157 non-

profits.

These campaigns require excellent planning, communications with partners, technical support and customer

service from our team. The continued success of our fundraising campaigns; in helping our partners to raise

additional funds, expand their supporter networks and raise further awareness for their work in testament to our

continued investment in testing new innovative approaches, listening ta feedback and measuring short and long

term results.

Disaster Relief

The power of digital allows us to report on and respond super-rapidly to fraught situations where aid is urgently

needed. The power of GlobalGiving is that, more oAen than not, we are in direct contact with small organisations

on the ground who best know what is needed and where it is needed. The power of the GlobalGiving digital

network of donors is that they recognise themselves as citizens ofa global village where what affects one affects

the whole community, and so are quick ta respond warmly and generously.

When an emergency arises, the GlobalGiving family, i,e, GlobalGiving UK and GlobalGiving Foundation as weH

as our wider family, work closely together to mobilise giving from individuals, companies and foundations. Our

first concern is, of course, to respond to the immediate situation in raising monies to aid the relief work, but we

are also strongly committed to being there for the long term when world interest has faded yet the work of

rebuilding remains.

During the period covered by this report, the worst disaster continues to be the devastating civil war in Syria.

However, the after-effects of the shattering earthquake of April 2015 in Nepal also still commands our attention

as do other less well-reported tragedies.
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It h very dif5cult to be wholly objective about what hss happened AND is happening in Syria. The issues are

complex beyond meewuu. To those who have a heart, however, the facts speak loudest. Since the start of the

confiict more than 200,000 have been killed. More than half of the country's 22 million citiaens have had to fiee

their homes. More than four millkm have fled to neighbouring countrhs. And 7.4 million are dhplaced mternally

within the country itself, making it the hrgest exodus of refhgees in more than two decades (UNHCR). The

suffering h beyond belief.

We are dohtg what we can.

Our Syrian Refugee Relief Smd supports Ii~ving assistance for those displaced by the confiict —both within

the country snd beyond its borders. We cmrently are supporthg 42 ~ing projects that cover every imagumble

aspect, which include education, jobs and psychological support to the most basic requmnnents for human dignity,

like reusable fbminine hygiene products.

The earthiiuslres that struck in April and May, 2015 affected 14 dhtricts across Nepal and caused the deaths of
more than 8,000 people, widespnmd damage, and disphced 33 million of the population. Nearly two years on,

support h sNI much needed to rebuild what wss destroyed. In the immedhto aftermath, the GlobalGiving

community responded magnificently, raising E33 million to bring aid to those affected. And we continue with

our support. To date, we have fbnded $7 projects in mbm and rural areas throughout the affected disci@a We

have visite} gnmtees ttuough our Evaluation and Volunteer Visitm3 programmes to evaluate first-hand the impact

our funding hss made in improving lives, as well as to share learning snd skilh between our partners. Given the

harm nature of the recovery after such an overwhelming disaster, we are determined to conthue our support

for oqpmhations in Nepal for at least another three years.

The Progrstnme was designed and piloted in 2013 to address the need ofsmall grassroots organhations, with little

fhnds, to be able to have access to an external audit, one~ne support and practical guidance without having to

pay hrge consultancy fees. The width of analysis, education and support h bread. Areas covered inctude

GlobaIGiving systems, fimdrahing, digital communications, staff snd volunteer development, govenmnce snd

accountability, finsnce and adminhtration and other aspects ofoqpmhstional management.

The programme is delivered by spechlly trained vol~ called Project Eval~ who spend four to five

days with each partner, exploring in depth every aspect of their oqymissthn. At the end of each vhit, an audit

report is produced which highlights areas of suungth ss well as areas for potentml unplovement.

The programme has proved not only very instrmcve, but aho motivating and empowering for all who have

participated, volunteers and project partners alike.

"8'e are plamred tbat GG bt «rore tbautust aphagbnu tojhndrafse, but Shat we recehe support,

hasplratlou aud guMauce au how to becotue better at lt. Huvtug a chance to epeud a week AS GG was oue

great exatuple ofskat we like about GlobalGlrbtg-you are tbere to support us, uot to anus@or us. "
Advoc4ld, Sfemr Leone

"Iaikvelca~ loved tbe progremae ead jouad the tr~'agtucredtb/y uayhL 1jouad ske pnyamttou
iucnuNb@ thorough. IFefik well prepared for tbe vtstts aud felt we had tbe appnyvkate kate

to op~ As pnsctfce.

Lfgge, Projeer Zhehtator

The 2016 Evaluation Programme, comprising ofa cohort often tmined votunteers, visited 19oqymhations ln

six countries —India, Kenya, Myanmar, Nepal, Sierra Leone snd Uymds.
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The results of the feedback surveys hulicate that 14 out of 17 partners found it extretnely or very usefbl to have

GiobaIGivtng volunteers visit their orgtmisation, with 3 out of 17 finding the visits useful. Feedback also indicates

that 40% ofthe organisations directly referred to the oplertunity ofmeeting GiobalGiving ht petson as a positive

benefit ofthe programme; 33%specified they valued the opportunity to have an e~ objective, audit review,

$0% stated that the practical support provided by the vhit was either extremely valuable or vety valuable.

GlobalGiving UK, together with the Foundation for Social Imptovement (FSI) and the Small Charities Coalition,

was commissioned to design, promote and deliver a series of fbndraising trahting interventions to benefit small

charities (under Elm) in Enghmd. Briefly stated, the objective was to incretse the capability of small charities to
flmdraise efssctively, allowing them to generate mote Smdnnsing income. In practice, for GlobalGivtng, this

entailed hnpeving the tleeretkal knowledge, practical skills and conffdence of the charities' stafE volunteers

and/or trustees in the atua ofdigital fimdraising, mote specifically, ctowdfbndlng. We know how effective online

Auulraising can be, yet many organisations are sN1 digital-phobic and knowledge of crowdfunding and digital

Smdraising remains low among small charities In EnglaeL

Activities delivered by us took phce between Januaty and June 2016.They included 15o~ workshops, fbur

shorter workshops, sbt webinars and 48 unalone consultancy sessions. In addition, a set of Sosly available

onHne tesoutces designed specifically ibr small charities, Crowdfluulamentals, was upgraded and dlstriintted

through itrateglc networks, online content nuuicsting and social media.

The outcomes ofour pmgramme proved more than satishctory:

~ Crowtiflmdhtg knowledge hnprovement was self~orted by $$% of participants with the average mctease

fiem their baselhe of40%.
~ Pntctical csewdfimding skills vere demonstrated by 83%of yarticipatus with a 40% average improvement

comlxued to their respective baseline.
~ improved confidence was measured among 86% or participants with a 40% hnprovement from their

tespective baseline.
~ 98%woukI recommend GlobalGivtng ctowdfbnding training to a colleague or peer.

"Another day oftraining please/ Ny head is bursting with cd' the great things Ihave learnt"

Warkthop Parttcgant, Swfedan

"7he warkrhaphalped us to understand how involved a cnnvd'tunding campaign is, that was really heIpfuL lt Ls

not something that you can just decide to da, and a month later throw it out there and try and get something

jam it. 27ceplanned approach- @fora, duringand queer - washelpfuL. .
It was resdly professionally done, reully interactive, it was a really well axecutadtralntngprogramme that

flowed well- lt was very good, it was great/"
Ifttth, IVorkshap P4srthdpant, Mmtchastar

It is clear the small charity sector has both a need and desire to uudersumd and successfidly access new streams

of5mding fbr their hnportant work Crowdfbading and digital ate a couple ofthe few growth areas fbr fiaadraising.

Practical, actimeriented, training sessions resulted in demonstrable learning outcomes for the participants. For

GlobalGivtng, the programme pmvided an excellent opportunity to support more small charities across England

to become sustainable in the long term. Our ambition is to fbrther build upon this work in 2017 so as to reach

more small charities, and support those who have begun theh digital fundraising journey to be as ef5sctive as

possible.

On 16 Decetnler, 2016, the Office for Civil Society (Department for Culture, Media and Sport) humched the

inangural Local Charles Day to celebrate the work of heal, small charities (Le. under Elm). GlobaIGivtng UK

was commissioned to sun a series of online peerded learning sessions on digital fbndraising and crowdfimding

and a practical, skffled vohmteering event to help tadde oqymisational challenges.
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Through the support of the ONce for Civil Society and our own Smds we delivered:

~ Three online peer-led learning sesshns covering all aspect ofcrowdfbnding

~ One ~erson skilled volunteerhig event ill London fol'charities and volunteers

~ One online micro-vohniteering competition (7 days)
~ One in-person ciowdfhnding workshop session at a CVS Funder Fair
~ 2S7 training places were provided across activities with 136 unhlue charities benelmng
~ 66 plofessional volunteers offere their Nqieitlse m person alid online.

"fÃtet»ast valuable part ...«es bektgable tu access cher a»d cu»else ~or»¹rtfu»
for a» abeuktte begkr»er about kuie crue@rad5sg clerks, "

Cnaeromh Care, WoN'egka»i

"Igut raeNy awachgg aAfcePnm butk eeestu»e u» tke day fsNNet vokr»tuenr euestf. Ika«e n¹adved a»¹rgeg
kIeas u» tNse+Pl»g kteot»e etrimse a»d kuie to dn4rea» act»el Sad»use ettohggr for tke euctaI e»terprtse

~cCIC

Outcoines for the day was very satismtctory. 80% reported a change in both theh aid lls and knowledge as a result

ofthe training.

From our point of view, we relearned the value of peer-to-peer leaning. This goes one step beyond an expert

uainer in that it allows people to share dhectly and receive advice based on the experience of others in a similar

context

The importance ofin~ and online Smdraising training was again ~hasised. Many people feel they just
need a shot ofbasic knowledge. Simple step-by~ guides to fandraising approaches, delivered online, offer an

economic and time effective approach for participants to build new skills, understanding and conffdence.

Evaluation data show that demonstrable increases in these assets were achieved by the asperity who joined an

online peei led training session.

The programme aims to support small cliarities in the UK by connecting them with skilled business professionals

who are passionate about making a difference. They bring their exiertise to improve the marketing and business

suafqges, HR manageineut, and IT strategies to help charities become better focused, more sustainable

orgsnisations who can look forward to the future with confidence.

That said, the programme is designed to be a two-way street. Its intention was also to work with the private sector

to enhance their employees' understanding ofthe social sector, effective giving and leadership. Charky mentoring

combines meaningful volunteering with experiential hnrning in a thne eNcient way.

The pHot programme was designed to iun Ibr six months, ffom January to July, 2016.

The evaluation report of the proiiramme makes for interesting ieading. For the I7 charity leaders selected to

participate, the top thne outcomes were as foHowa

1.Leadership capability ofcharity leaders developed signNcantly as a result ofprofessional mentoring.

Every charity felt their mentor had improved their ability to plan strategically, with 85% reporting an

improvement in staff morale and motivation. THE SAME percentage, 85%, also, reported positive

developments in ormmisational pmpose and clarity.

"Ikove a ctcnr set ofpereueef gush tu ieerk tuaenh Cn tke co»d»g»soetke, iektck Ia¹scup/de»t a4I be
asejld for «se, tke depart»ie»t a»d tke aqua»hark»L"

17'Ear»»a Tnet
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"Hmktg a«exeter«al pereo«ask yo«searckl«g q«esto«e e«ablesyo« lo~

yo«r tkkrNsg a«d ass«mptfo«s.

GN VCR

2. Organisational Capacity was hnpmved acmss all areas. T7% reported hnptovement in theh ability to
attract and develop new corporate partnerships with 69%reporting improved donor communications.

3.Charity huxhu3 bene5ted Som new connecthns and impmved their con5dence as a result. The most

siyu5cant increase in con5dence related to Nmdraising. TFYo reported they Ibit mote om5dent to go out

and raise Ibnds. In some cases, the mentors went beyond their brief by o5ering addithnal support. For
example, Senhoa Foundation were ofixed the opportunity to participate in an '$g«le' process to help

yun a better understanding of its customers.

"The 'ignite' piess ...le so«ra@lieg ikey/Sdqforce/«onmrNy o«ly oQer lkeb top acco««e a«d tkls rrN be

Sejhst See Ney kave r««A'for a ~rojR erg«ah«8o«, so N ls a«exueasety eed&goppork«rQ jor Nsl

1keprocess does «ol e«d queer Nre trorkskop, b«t wNlco«da«e over lke co«d«g r«onlkr. JFe wlNbe ghee tke

opl«err«atty ro r««a«otker workskop le sh «ro«rks rk«e; a srnrreglcpla«vNl cor«ops eke day a«d se eN
be ghee accese lo ~orce paced«crea«d Sahqforce ream

s«ck as Arcklaecrs a«d System«rs Keghreeru N pore«Orgy b«Nd a sales pluton«for «s ff rre we«t tkls. (ANfor
Peel)

R«sk, Se«koa Fo««date«

For the 17 mentors recruited and selected, the three key outcomes were as follows:

I. Salesfome mentors signi5csntly developed their knowledge and awareness of the social sector. All

participants developed their understandmg of the chaHenges ihced by small charities. They also

appreciated the work ofsmall charities which led to an hnpmvement in their tmst of such orNmisations

and a deshe to deepen theh involvement.

2. Mentor capability, leadership and transferable business skills developed signi5outtly. All reported

positive development in theh ability to understand other perspectives —a valuable bushtess skHl. They
all reported thci' coaching and mentoring skills had impmved, with half reporthg a signi5cant
hnpmvement. 69% reported considerable development in their leadership skHls and their subsequent

abHity to motivate and htspim their own teams.

"/lt s«rsgreat/to see res«Ns of«ty advfce k«pie«e«hfdf q«leNy a«d eke progress kaoe a slg«gleet
krIpacl o« tke~"

Me«ror, Paleo«S«pporl Senses

3. Mentors markedly impmved their sense of wellbeing and job sathSNtion. AH participants reported

hnproved wellbeing fmm being given the time and opportunity to utilise their skHIs to support a charity
in their work. Everyone also said the prtgramme had increased their job satisfaction, not least because

they enjoyed the chance to have a genuine and substantial contact with a charity and seeing the benelt
they could make beyond monetary donations.

"(Iparole«larly Nked r«aN«g/a real dfgere«ceo«d Ipei««Ny got a lotfiem ll. '

Me«mr, Hope l«ter«edo«al

Overall, this pHot pmgramme pmved a success, showhg positive tesults tbr both charities and Salcsforce
employees. Charities were able to buiM their organisation's capacity acmss a variety of areas; employees

impmved key business skills as well as developing theh own leadership capacity thmugh the experience of
operating in wholly new envhonment. We hope to bugd on this success in future.
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2. DONOR OUTCOME

QSmUEmx

Confidence in charities hr ever susceptible to the openness, honesty and transparency of those who operate in the~fit sector. If ever one cresses the line, the media is, rightly, all over the transgressing organisatkm.

UnAxtunately, however, the printer's ink tends to smudge the whole sector. It is vital that we, as a charity, give

our donors every conlidence in our orgxnhation, in our structure, in our accountability, in our honesty and

transparency, and in the thoroughness of the vetting to which we subject all our parttxxs.

THE FIVE STEPS TO RADICAL TRANSPARENCY WE RECOMMEND:

1 Ask diIIIcult questions. What do the people you serve redly think of your no~fit? Do they think your

organisation could improve? What biases do you bring to your work? There are endless questions you need TO
challenge yomself with regularly.

2. Align your values with your acthms. Values will become more, not less, important in future philanthropy.

What are the erne values at your unfi? How do you demonstrate those values every day?

3.Always be open. Donors and the people we serve deserve to lmow how we collect money. How we spend it.
How we report on lt. And how we learn to spend it better. Behonest about the complexities ofmaking a differerxe

in the world.

4. Experiment. Ifsomething isn't working, be open to new approaches, and invest in systems and processes that

allow everyone to be more engaged problem solvers. Be hnaginative. Be radicaL Investigate new methodologies.

S.Collaborate. It's common sensel Treath3g donors, those we serve, our nuit peers, and our Amders as equal

stakeholders and information owners can only strengthen philanthropy.

In the financial perhd April to December 2016, 7492 usque donors donated on globalgiving. co.uk (9,948 Apr
201S—Mar 201+This does not include those giving through our fhndraising partnerships with other phrtforms.

721 of these donors were supporting multiple orgsnisations and projects on GlobalGiving.

In the Financhd Period, we successfully engaged with 39 companies and seven foundations. We provided due

di)igence and vettmg services, grant management, training and capacity buii@ng services, CSR consultancy and

GlobalQivtng GiR Cards amongst other activities. This included working with Nokia, Facebook, White StufF

Foundation and Trip Advtsor.

We are an innovathte advisor, programme designer and grant~. We seek to colMxxrrte with the Smder,

identifI theh strategic interests and agree outoxnes that are mutually beneficial for the fbnder and no~rofit
benelting. For example our dynam/c partnership with Nokia entered its thhd year. Together we have designed

hmovative employee engagement grants. Grantees are selected based on agreed criteria and intended development

outcomes. Global Nokia employees are engaged in deciding how the total Amding available is split between

grantees through an online voting competition based on short videos highlighthIg the need and practical solution

offaed by the project partner (with links to Anther information). GlobalGiving supports with video creation and

editing, campaign communications, gnmt management, budget monitoring and reports back to Nokia employees
on the project progress. The programme is iterative in design with changes and improvements made each year to
ibrther increase employee engagement and impact.

Nokia employees receive direct updates from the field for the projects they invested in to ensure direct meaningful

connections are built between employees and non-profits. Non-profits who are selected to participate were

delightecL
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I am totally (pleasantlyj shocked and the gays who helped ns make this erst ever video are Jumping «pand

down like Sds/, THAhX YOU GG SO MUCH FOR ALI THE ADVICE APID EFFORT TO AAEE OUR
PRESENTATIOIt/AS BESTAS PUIBLS/I///////////

Ljiljana Vasic, Director, Pomoc deci, Serbia

We also work closely with High-Net Worth Donors and Business Entreineneurs —helping them to achieve a

greater hnpact with their resourceL For example we conthiued an exciting partnership in the ffnancial year with

a wonderfiil phihmthropist to support grassroots no~ruffts in the UK, India and East AIHca (Kenya, Tanxanh,

Uganda, Rwanda, Burundi, South Sudan, Ethiopia). We were able to facilitate grants totalling 6536,898 to 49 of
our non~fft partners as a result

TMs Comnnmity Grant Sciieme was tailored to meet the particular interests of the donor and to keep overlieids

to a mhhnum by capitalising on existing GlobalGiving system. It h the sort ofproject we relish and for which

we are exceptionally suited given the power ofour dighal reach and wide scope ofour project partners.

Irecetvedtke excttkrg«ews about the S14$$$ GnrrnranttyDeveietpnrent Gnmt award'et te

Transform APIcu On bake/'ef tke connnnnl5e wesappert hr kIltyanaand MabendelQIrtcts to have

hacreesed access as Safe CXeue IFater for drtnkkrg and agrfcaltnre and Biamteckfanntngg, IwaaN eke ta

thank yea and the GfebaltRihsg Teens far tke lnwktable sapport yon areglvkrg as ta raise Jhnds to sntppezt

enr work Tkresgk year, rve weaN also Nke to express ear k~df ~preckrdan ta tke ktcredible P'nader for
tks genereas grant which wIIItdgngamtly centHbatete enr orts te knpreve the qaaBel ofpe aeamg peer

and disadlernteged anntnaaA$es ke Uganda

CSmhis Eastbwe, Zha~ne ~
f~RLQ@Le

GlobalGivii@Time is an onlhe volunteering phitform that matches specific tasks to volunteer skills and

specialities. Projects are posted onlme by non~ffts to be responded to by selfwlected volunteers, drawn hi the

main fhm corporates and public sector. Projects can be anything so long as it Is a task that will not require more

than a couple ofhours to resolve. Most projects are in areas such as communications, public relations, marketing,

branding, website development, hnnan resource and strategic plaming. City Bridge Trust provided valuable

fimding in the period to help us provide many more opportunmes fbr London charities to benefft from this platform

and the companies we work with.

During the ffnancial period covered by this report
~ 113new no~nofits johed GlobalGivingThne (comiered to 61 In 2015)
~ 779 voimteers joined GlobaIGivingTime (compared to 339h 2015)
~ 218 challenges were posted (153 in 2015)
~ 1@74answers provided by volunteers (437 in 2015)
~ We ran 6 GivtngThne workshops for 144 employees and 20 charities

"Easy te nse, easy ta k~ Ilove GG1XIEFl"
Valnnteer

We have ~gone into some detail concerning the pik¹mentoring prograinme we organised in coqjuncthn

with Salesforce. In addition, we continue to manage a similar prograinme, Route to Good, in partnership with

corporate partner, Dentsu Aegis Network. This is a 12~nth h depth communications mcntoring and hsidership

programme that has been nuuung successfully for over two years now.

Our numbers for the year were:
~ 53 n~nofits beneffted ffom our mautoring prognunmes

~ 98 corporate volunteers benefited
~ 860 volunteer hours (aeribed a monetary value ofk26,000)
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In the period, 72 volunteers gave their thne, shlls and knowledge to GlobalGiving UK, allowing our ban staff

the thne to achieve gnat things with our non-prost and corporate partners. Their skills, expertise and

knowledge, theh wit, humour, boundless enthusuuun and optimism added considerably to creathtg a happy

envitonment in the office.

The monetary value of their thne to us equates to $61/68.

"There le alseyt a great dltamdfy ofpeople eondng Snrngk ttte dour as dfghmt lndA45uds clerk un

dg5rrent dago. Su yon never Awoa ydte a hat tu epact. Glubal6lvtng, as an organlruRra, ls great to

vuhmteet for asyoa are not tearntng about one cttartty bet a&o the hundreds who me 8usb project partners. "
Dw4f, Yohraseer

3.DECISION MAICERS OUTCOME

As mentioned, we wotked closely with the Office Ibr Civil Society at the Cabinet Office to deliver the Small

Charities Fundraising Ttaining Ptegratnme. We aho worked in partnership with the Office for Civil Society

agah after it tulocated to the Departntent ofCulture, Media and Sport to help make a success of the inaugural

Local Charities Day.

We have also been privileged to work with Big Lottery Fund (BLF)to work more closely wkh five grassmots

partners in Nepal engaged in building resilient communities within those areas devastated by the earthquakes of
2015.Alongside needed financial Investment for our partners we are also collaborating with Big Lottery Fund to

demonstrate the power ofour peer karning networks in strengthening orssnisational capacity for the long term.

The phmned outcomes ofour wotk include:

~ Local No~St Grants: Grants (total tunds: f,136,NO) to Sve locally-led, established Nepalese no~ro6ts to

deliver cithen&formed projects to 18,500+ people over a 12 month period supporting affected communities

with immediate needs and hmg term development

~ Peer Learning Network NepaL 13+oqpnisations working in Nepal (5 GiobalGivhg grantees, Big Lottery

Fund Nepal gnuuees and other local Nepalese yeups) will be overed access to hcilitated, formal and hformal

teaming opportunities (~ounuy and online) delivered with/by nongtofit peers and experts focused on

oqymisationa1 capacity, effective programme delivery and cithen engagement helping these

ORGANISATIONS become self-sustaining hdependent entMes that ate learning, curious and engage citisens

to improve theh communMes

~ Cithren Feedback Loops: Five GlobalGiving partners supported to collect stntctutud citizen feedback on their

experhxtce ofthe earthquake recovery, befote, during and after the tunded 12 month project activities have been

delivered in theh community. Local organisations will be supported to collect community data, analyse and use

it to deliver ef5etive projects and disseminate findings within their communities.
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Our work fn the Iftst few months of the profframme has included:

GRANT MANAGEMENT PEER LEARNfNG NETWORK CITfZEN DATA & EWDENCE

Signed Partnership

Agreements, agreed reportfng
and set up grants I
Visited alf grantees in- country
and completed indepth
organfsatfonaf audits I

Supported local grantees to
develop M&E & baseline data
plansi

Grantees started project
activities I

Organfsatlonal self-
assessments completed for all

BIG Nepal Earthquake

grantees

Facilitated 3 full day
workshops in Kathmandu

focused on peered learning
(October)

Remote facffffatfon of peer
network meeting (Deoamber)

Hosted onsne session on
'Buffdfng an Organfsatlonal

Learning Culture'

Community feedback
workshop session for
grantees covering
methodologies and
practical application

Started to bund network

through which evidence,
dialogue and learning will

be shared

Accountability Lab's Citizen Helpdesk is working with citizens in four earthquake a%cted districtL They have

iacruited and trained local volunteers as Community Frontline Associates (CFAs); who then host and attend

community meetings and radio shows giving a voice to local people's needs and helping them to solve issues. In

the period they reached around 8,000 people in Nuwakot, Dhadjinh, Sindhupalchowk and Kavrepalanchowk.

To put this work into a single human story:

"In late November 20I6, a Cltisen Helpdesk orsoctote, Nonlrmn ¹polconducted a comnnmity meeting ot
IrQw, Slndepolchowk Pneent were the local people, othe stukeholders ond also the Chief District Oscar

(CDO). Among the lames raised woe onePom u single ivomon, Smilio, vvho stared that she had not received her

cltlsenrh(p coal'that, among other Iimltotlom, meant she ivos inellgfble to receive fimdfngpem the government

to nwovote her house@%a the emvlniuaka Inpont ofevetyone the CD0 promised to pnavlde her with the

necessmy card, In the event, he needed a lot ofptoetpthig Keeping ln commimicotlon with Snnito, Nanlrom

pestered the CDO until, ot last, teo months later the clthrenrhip cm d wos anally ln Sunlta's handr, and she
covld ot lost opply for fimdr to restore her pmperty.

"
AccnnnsebNty Leffs Nepal

Sustainiug Ourselves -Our fee 4 earned income services

GlobafGivfng UK has A mixed income business strategy to cover our costs. This ls to eusute we are able to sustain

income for planning, innovation and high quality service delivery.

Excluding Smds raised on our phtform for our a~fit partners we earn appmximatefy 70% or our income

thmugh corporate advisory services, employee eugagenient programmes, delivering training and though our fee.
Grants aud hdividual donations contribute the remaining 30%.
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We charged a maximum fee of 10%per donation inclusive of card transacthn costs on the platform during the

period. We believe in bemg as transparent as possible and our Iee helps to cover our due diHgence and vetting

process- going above and beyond the UK Charity Commission standard. Our sector leading systems ensure that

donors receive regular updates Irom the projects they have supported; enabHng them to foHow the hnpact of their

donations.
Every n~fft we work with is offered trahung and learning opportunities to help them build their Bnancial

sustainabHity, digital communications and other aspects of organhational development We buHt GlobaiGiving

Rewards to nudge organisations towards fhrther learning, curiosity and engagement as we believe this results in

hnproved work on the ground. This includes a Fail Forward Series to encourage openness amongst our partners

on hiiure.

Our regular curated tundraising and matching campaigns fbrther incentivise donors.

Alongside continuous investment in our platform —Ibr the bene5t of aH the non~ro5ts we work with; our Iee

helps fhnds this work Through this we hope to achieve our mission ofa Sher, more trattsparettt and effective aid

and phHanthrepic aysuma

The fee on donations made on the website accounted for 34% of our operational income in the faumcial year

(36%h previous period).

Concinshat ScaHng a bottom up model ofdevelopment

In the previous FY we referenced our intention to work more closely with our sister charity, GiobaIGiving

Foundation (based ht Washinlltnn DC), as part ofour efforts to scale our work and impact

As aforementioned in 2016 we mvested considerable time, eneqgr and resomces in buHdhtg an integrated, multi-

currency platform Ibr ~rofits, donors and companies around the workL This htcluded changes in governatee,

organisational structure, management and other processes to enable us to effectively work as a truly global

oqlanisation.

We ate delighted that this work was sucxessfhl and the new platform, with tax deductible bene6ts in USD and

QBP, was launched on 10 January 2017.

GlobalGiving pioneered crowdihnding as anew tool in helping no~roiits access the tusources they need to make

a positive impact in their communities. GlobaIGivtng will be seeking to Innovate on our model in 2017 as we

conthue to yew our global footprint india, South Airica and China) and Ilnd the opthnal method to scale our

bottom up model ofdevelopment

The staffand volunteer team worked tremendously hard during this period- using their intellect, energy, creativity

and diligence to help world cltisens thrive. We are vay grate% for their work in achieving our ambitious, but

wholly reaHsable, vision and mission.



GLOBALGIVINQ UK PAGE 16

FINANCIAL STATEMENTS FOR THE PERIOD FROM 1STAPRIL 2016 TO 31STDECEMBER 2016

TRUSTEES REPORT

TRUSTEES' tuISPONSIBIu'HES STATEMENT
Company law reluites the Trustees to ptepme the fiaaacial statement for each financial year. Under company law

the Trustees must aot approve the financial statemeats unhxs they are satlsfied that they give a true and fhir view

of the state of afldrs of the charitable company and of the incoming resources and application of resources,

including the income and expenditure, of the charitable company for that period. In preparing these financia

statements, the 'I rustees are required to:

Select suitable accounthg policies and then apply them consistently;

Observe the methods and principles in the Charities SORP;
Make judgements and accounting estimates that me reasonable aad prudent;

State whether applicable UK accouatiag standanis have been Mowed, subject to any material

departures disclosed and explained in the financia statements;

Prepme the financial statements on the going concern basis unless it is inappropriate to presume that

the charitable company will conthtue in operatloa

The Tntstees are responsible for keeping proper accounting records that disclose with reasonable accuntcy at any

time the financial position of the charity and to enable them to ensure that the financia statmnents comply with

the Companies Act 2006. They are also responsible for safeguanling the assets of the charity and the youp and

hence taldng reasonable steps for the prevention and detectioa of fhud and other inegularlties.

The Threes me responsible for the maintenaace and htegrity ofthe corporate and fhancial information included

on the charitable cotnpany's website. Legishthn in the United Kingdom governing the preparing and

disseminating of financial statements may differ Sum legislation in other jurisdictions.

PROVISION OF INFORMATION TO AUDITOR
Each ofthe persons who are Trustees at the thne when this Trustees' report is approved has confirmed that

So far as that Trustee is aware, there is no relevant audit information ofwhich the charitable company's

auditor is mutwme and
That Trustee has taken all the steps that ought to have been taken as a Trustee in order to be awme of
any information needed by the ciutritabie company's auditor ia connection with preparing the rcport and

to establish that the cluuitable company's auditor is aware of that informatioa

In preparIng this report, the Trustees have taken advantage of the small companies exemptions provided by section

415A of the Companies Act 2006.

This report was approved by the Trustees on
aad signed on their behalf, by:

~ I ~ ~ ~ ~ ~ ~ ~ ~ ~ ~

Shawn D'Aguiar, Chair o rustees
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We have audited the financial statements ofGlobalGiving UK for the period ended 31st December 2016, which comprise
the Statement of Financial Activities, the Balance Sheet, Statement ofCash Flows and the related notes. The financial
reporting fiatnework that has been appfied ht their preparation is applicable hw and United Kingdom Accounting
Standaah (United Kingdom Generally Accepted Accounting Practice).

This report is made solely to the charity's members, as a body, in accordance with Chapter 3 ofPart 16 of the Companies
Act 2006. Our audit work has been undertaken so that we might state to the charity's members those matters we are
requhed to state to them in an auditor's report and for no other purpose. To the fiiliest extent permitted by hiw, we do
not accept or assume responsibility to anyone other than the charity and the charity's members as a body, for our audit
work, for this report or for the opinions we have formed.

RESPECTIVE RESPONSIBILITIES OF THE TRUSTEES AND AUDITORS
As explained more fully in the T~ Responsibilities Statement set out in the Trustees' Report, the trustees (who are
also the directors of the charitable company for the purposes ofcompany law) are responsible for the preparation of the
fmancial statenxets and for being satisfied that they give a true and Sir view.

The Trustees have elected for the financial statements to be audited in accordance with the Charities Act 2011 rather
than the Companies Act 2006. Accordingly we have been appointed as auditor under section 144 of the Ciiarities Act
2011 and report in accordance with regulations made under section 154 of that Act.

Our responsibility is to audit and express an opinion on the financial statements in accordance with applicable law and
international Standards on Auditing (UK and Ireland). Those standards require us to comply with the Auditing Practices
BoarA (APB's) Ethical Standards for Auditors.

SCOPE OF THE AUDIT OF THE FINANCIAL STATEMENTS
An audit involves obtaining evidence about the amounts and disclosures in the financial statements sufHcient to give
reasonable assttmnce that the financial statements are fiee Sum material misstatement, wliether caused by &aud or error.
This includes an assessinent ofi whether the accounting policies are appropriate to the ciuiritable compa~ circumstances
and have been consistently applied and adequately disclosed; the reasonableness of significant accounting estimates
made by the Trustees; and the overall presentation of the financial statements.

In addition, we read all the financial and non-financia information in the Report of the Trustees to identiiy material
inconsistencies with the audited financhil statetnents and to identify any information that is apparently inaterially
iiconect based on, or materially inconsistent with, the knowledge acquired by us in the course of per&rming that audit.
Ifwe become aware ofany apparent material misstatements or inconsisteiicies we consider the implications for our report.

A description of the scope ofan audit of financial statements is provided on the APB's website at www. fic.org.uk/apb/
scope/Iirivate. cfin

OPINION ON FINANCIAL STATEMENTS
In our opinion the financial statentents:

~ give a true and hir view of the state of the charitable company's afIaits as at 31st December 2016 and of its incoming
tesoutues and application of resources, including its income and expenditure, for the period then ended;

~ have been properly prepared in accordance with United Kingdom Generally Accepted Accounting Practice, Including
Fimmciai Reporting Standard 102;

~ have been prepared in accordance with the requireinents of the Companies Act 2006.
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INDEPENDENT AUDITORS REPORT TO THE MEMBERS OF GLOBALGIVING UK ......,............./CONTINUED

MA'ITERS ON WHICH WE ARE REQUIRED TO REPORT BY EXCEPTION
We have ncthmg to report in resp' of the following matters where the Charities Act 2011 requires us to report to you
if, in our opinion:

~ the information given in the Trustees' Annual Report is inconsistent in any material respect with the financial statements;
or

~ the ~le company has not kept adequate accounting records; or

~ the financial statements eu not in agreement with the accounting records and returns; or

~ we have not received all the information and explanations we require for our audit.

' NIGEL PRENTIS FCA (SENIOR STATUTORY AUDITOR)
FOR AND ON BEHALF OF
PRENTIS 4 CO LLP

CHARTERED ACCOUNTANTS
k STATUTORY AUDITORS

115cMilton Road

Cambridge
CB4 IXE

U)'c ~/~
Prentls 4 Co LLP is eligible to act as an auditor in terms of section 1212 of the Companies Act 2006.
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Restricted
Funds Period

ended 31st
December

2016
Notes

Unrestricted Total Funds

Funds Period Period
ended 31st ended 31st
December December

2016 2016

Total
Funds

Year ended

31st March

2016

INCOME FROM:
Grants and donations

Charitable income
Invesnnent income

2,102,164

2,102,164

238,680 ?„340,$44 1,907,914
4S,923 45@23 93/30

271 271 237

284,874 2387.038 2,001,481

EXPENDITURE ON:
Raising tunds

Ciiaritable activMes

TOTAL EXPENDITURE

NET MOVEMENT IN FUNDS FOR THE YEAR

1,821,73&

1,821,738

280,426

5&@63
206,670

264,033

58$N 55,417
2,02$,40& 1,691300

2,086.671. 1,746,717

19,941 300/67 2S4,764

RECONCILIATION OF FUNDS
Total Smds at 1st April 2016

TOTAL FUNDS AT 31STDECEMBER 2016

717@46 23?„607 949,853 695,089

997,672 25~8 1@50~0 949,853

The notes on pages 22 to 2$ form part of these financial statemaitL
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As at
31st December 2016

As at
31st March 2016

FIXED ASSETS
Tangible assets 12 639 1,196

13 98,851
1,164,908

1363,759

67+93
892,940

960/33

LIASILITIES
CREDITORS: amounts hlling due within one year (14.178) (11,576)

134948l

1350@20

948,657

949,853

THE FUNDS OF THE CIIARI'IT
Restricted tunds

Umestricted Smds

15

997,672
252+0

1P50$20

717@46
232,607

949,853

The Bnattcial statetnettts, which have been prepared in accordtutce with the special provisions relating to the companies

subject to the small companies reghne within part 15 of the Companies Act 2006, were approved by the trustees on

and sigaed on theh behalf,

Shawn D'Aguiar

Chahman

The notes on pages 22 to 28 form part of these financial statements.
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Total Funds Total
Period Funds

ended 31st Year ended
December 31st March

2016 2016

Cash Flows born Operating Acth Ities
Net cash provided by oinnuting activities 17 271,697 232,755

Cash Flows hem Investhg Actlvttles
Interest ffom investments

Purclulse ofIsed assets

Nct Cash Provided by Investing Activities

Change h cash and cash equivalents in the reporting period

271

271

237
(1/11)

(974)

271,968 231,781

Cash and cash equivalents at the beginning of the reporting period

Cash and cash equivalents at the end of the reporting period

892,940

1.164.908

661,159

892,940
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ACCOUNTING POLICIRS
1.1 BASIS OF PREPARATION OF FINANCIAL STATEMENTS

The fmancial statements are prepared under the historical cost convention with items recognised at cost
or transaction value unless otherwise stated in the relevant notes to the financial statements. The fmancial

statements have been prepared in accordance with Accounting and Reporting by Charities: Statement of
Recommended Practice applicable to charities prepiiring their accounts in accordance with the Financial

Reporting Standard applhxible in the UK and Republic of Irehnd (FRS 102) (eIRctlve I Januaty 2015)-
(Charities SORP (FRS 102)), the Financial Reporting Staiuhud applicable in the UK and Republic of Ireland

(FRS 102) and the Companies Act 2006.

The charity constitutes a public benefit entity as defined by FRS 102.

The Trustees consider that there are no material uncertainties about the charity's ability to continue as
a going concern.

12 FUND ACCOUNTING
Geneul funds are unrestricted funds which are available for use at the discretion of the Trustees in

fiutherance ofthe~objectives of the charity and which have not been designated for other purposes,

Restricted fimds are flmds which aiu to be used in accordance with specific restrictions imposed by donota
which have been raised by the company for particular purposes. The cost of tuising and administering
such fiinds are charged against the specific fimd. The aim and use ofeach restricted fund is set out in
the notes to the financial statements.

1.3 INCOME
All mcome is tecognised and included in the Statement ofFinancial Activities when the charity is legally
entitled to the income and the amount can be quantified with reasonable accuracy.

Donated services have been included in the accounts at the esthmited market value of the service. An
equivalent amount is included as expenditure under the appropriate heading.

Income tax recoverable in relation to donations received under Gift Aid is iucognised at the time of the
donation.

1.4 EXPENDITURE
All expenditure is accounted Sr on an accruah basis and has been included under expense categories
that aggiugate all costs for allocation to activities. Whee costs cannot be directly attributed to particular
activities they have been allocated on a bash consistent with the use of the resources.

Fundiaising costs are those incurred in seeking voluntary contributions and do not hiclude the costs of
dissemhating inSnaation h support of the charitable activities. Support costs are those costs incurred
directly in support ofexpenditiuu on the objects of the charity and include project management
Governance costs are those incurred in connection with administration of the charity and compliance
with constitutional and statutory requirements.

13 TANGIBLE FIXED ASSETS AND DEPRECIATION
Tangible fixed assets are stated at cost less depreciation. Depreciation is provided at rates calculated to
write oFthe cost of fixed asset, less their estimated residual value, over their expected usefiil lives on the
following bases:

Computer equipment
Website

- $0%straight line
- 20% straight line
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1.6 VOLUNTEER EXPENSES
GlobalGiving UK provide vohmteering expenses ofKIO per day for transport and up to fA per day for
hmch for those vohmteering for a hll day in the London Oice.

1.7 DEBTORS
Trade and other debtoia are recognised at the settlement amount date.

Prepiiyments are valued at the amount prepaid.

1.8 CREDITORS AND PROVISIONS
Creditors are recognised where the charity has a present obligation iusulting Iiom a past event that will

probably result in the transfer of Smds to a third party and the amount due to settle the obligation can be
nieasured or estimated reliably. Creditors and provisions are normally recognised at their settlenlnt date.

LEGAL Sl'ATUS OF THE COMPANY
The charity is a company limited by guarantee. The sole member is the GlobalGiving Foundation in the
US. In the event of the company being wound up the member ayees to contribute an amount not
exceeding fl.

3. GRANTS AND DONATIONS

Donations

GlobalGiving US Foundation
Services in kind

Big Lottery Fund
Cabinet CNice
City Bridge Trust
Romeesa Foundation

Manhnegh Clutritable Trust

Restricted
Funds

Period
ended 31st
December

2016

1,918410

147,430
8,020

12 924
10,000
SQSO

2, 102,164

Unrestricted
Funds

Period
ended 31st
December

2016

125,402

I 13/78

238,680

Total
Funds

Period
ended 31st
December

2016

2,043,912

113@78
147,430

8,020
12,924
10,000
SQSO

2/40, 844

Total
Funds

Year
ended

31st March
2016

1,693,850
20,675

110,994

35,719
26,676
20,000

1,907,914

Services in hnd include staff time of technology, digital communication and marlreting experts, and the
signiscant contributions of skilled volunteeis across key areas. GlobalGivtng UK also receives See
semch engine opthnisation services. This has not been included as service in kind as it is not possible
to accurately value the benefit.

4. CHARITABLE INCOME

Fees &wn corporate paitiiers
Trainhig services

Restricted
Funds

Period
ended 31st
December

2016
f

Unrestricted
Funds

Period
ended 31st
December

2016

34,941
10,982

45,923

Total
Funds

Period
ended 31st
December

2016

34,941
10,982

45,923

Total
Funds

Year
ended

31st March
2016

f.
84,732
8/98

93/30
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INVmrMENT INCoase
Total Total

Funds

Period
ended 31st
December

2016 2016 2016

271 271

2016
f,

237

Funds Funds Funds

Petiod Period Year
ended 31st ended 31st ended

December Decetnber 31st March

EXPENDfIVRE ON RAIS INC FUNDS
Restricted

Funds

Period
ended 31st
December

2016

Unrestricted
Funds

Period
ended 31st
December

2016

58/63

58+63

Total
Funds

Period
ended 31st
December

2016

5$A3

58/43

Total
Funds

Year
ended

31st March
2016

4$,$82
6,535

55,417

7. ANAl YSISOF CHARITABLE ACl'IVITIES

Charitable activities

Direct
Costs

(Note 8)
Period

ended 31st
Decetnlter

2016

1,932,477

Support
Costs

(Note 9)
Period

ended 31st
December

2016

40,916

Total
Period

ended 31st
December

2016

1,973393

Total
Year

ended

31st March

2016

1,691/00

Project disbursements

Programme costs
Website and transaction costs
Conununications and marketing
Wages and salarhut

National Insurance
Pension costs
Depreciation

Restricted
Funds

Period
ended 31st
December

2016

1,753867
8/63

42,795
3,145

609

1,808,079

Unrestricted
Funds

Period
ended 31st
December

2016

41,823
3339

13,192
109,082

6/58
I/ 13

557

175,464

Total
Period

ended 31st
December

2016
E

1,7537.67
50,086
3@39

13,192
IS 1,877

9,403
1,822

557

1@$3~3

Total
Year

ended
31st March

2016
E

1/79/70
52/98
10/73
9,699

175,822
17,187

1,478

1,646,927



GLOBALGIVING UK

FINANCIAL STATEMENTS FOR THE PERIOD FROM 1ST APRIL 2016 TO 31STDECEMBER 2016

PAGE 2S

NOTES TO THE FINAI&IAL STATEMENTS .. ........... ......JCONTINUED

9. SUPPORT COSTS

Rent and rates
ONce equipment
Travel and subshtence
Membership subscriptions
Insurance

General oNce exparsee

Telephone
Accountancy
Training
Vohmhm expenses
Revenue participation fees
Governance costs
Auditors' resnuneration

Legal and professional fees
Oth

Restricted
Funds

Period
ended 3 1st
December

2016

6,766

1,185

130
710
656
280
&89

2,312

731

Unrestricted
Funds

Period
ended 3 1st
December

2016

10,148
IP IO

2,764
722
195

1,066
9$3
419

I/33
3,468
5,400

3,120
78

Total
Period

ended 31st
December

2016
E

16,914
IDIO
3,949

722
32S

1,776
1,639

699
&22
5,780
5,400

3,120
78

731

Total
Year

ended

31st March
2016

13/20
567

2,7$3
1,400

316
3,071
1,470

422
1,953
7,761
6,000

3,000
48

~62
13,659 31+06 44,86S 44/73

NET INCOMING RESOURCES

This is stated aflar charging:
Deprechrtion of tangible fixed assets
Auditor's remuneration

Perhd
ended 31st
December

2016

557
3,120

Year
ended

31st March

2016

1,478
3,000

Durhg the period no Trustees received any remuneration (previous year. &ill).
Durhg the perhd no Trustees received any benefit h khd (previous year. &Ill).
During the period no Trustees received any reimbursenumt ofexpenses (previous year. Alii).

Period Year
ended 31st ended
December 3 1st March

2016 2016

Staff costs were as follows:-
Wages and salaries
Social security costs
Pension contributions

151,$77
9,403
1,822

163,102

17S,$22
17,1$7

193,009
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The average number ofemployees during the year was as follows:-

Period
ended 31st
December

2016
8

Year
ended

31st March

2016
7

The number ofvolunteers during the year was as follows:-

Period Year
ended 31st ended

December 31st March
2016 2016

47 76

The following number ofemployees received employment benefits during the year

84,000 - Qi9,999

between:
Period

ended 31st
December

2016
(~ta)

1

Year
ended

3 1st March
2016

12. TANGIBLE FIXED ASSETS

COST
At 1st April 2016
Additions

Plant 4 Other Fixed

Machinery

Assets

4,067 49/51

Total

53,318

At 31st December 2016

DEPRECIATION
At 1st April 2016
Charge Ibr the period

At 31st December 2016

NBT BOOK VALUE
At 31st December 2016

At 31st March 2016

4,067

2,871
557

3,428

639

1,196

49/51

49/51

49/51

53,318

52, 122
557

52,679

639

1,196

13. DEBTORS As at 31st As at
December 31st March

2016 2016

98,851 67/93

14. CREDITORS: AMOUNTS FALLING DUE IN LESS
THAN ONE YEAR

Trade creditors
Social security and other taxes
Accruah and defened income

As at 31st
December

2016

1,754
5,610
6,814

14,178

As at
31st Match

2016

3,619
4,857
3,100

11,576
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15. STATEMENT OF FUNDS

Unrestricted Funds
General Funds - all fhnds 232,6&7 2&4.874 (264.933) 232&8

Restricted Funds
Individual Charity Funds

Big Lotbuy Fund

Cabhet Office
City Bridge Trust
Romeera Foundation

Manimegh Clutritable Trust
Other

Total Restricted Funds

Total Funds

677,509

IS,028
6,875

12,000

5,834

717446

949,853

1,91~10
147,430

$,020
12,924
10,000
5/80

2,102,164

2/$7, 038

(1,693,419)
(67,108)
(22/98)
(19,799)
(12,000)
(S+$0)
(1,$74)

(1,821,73$)

(2,086,671)

902,600
80/22

790

10,000

3,960

997,672

IP50$20

Iudlvlual Charity Funds
The fund holds money raised by GlobalGivhg UK fbr speci6c partner charities. These funds are~as

restricted and are paid to the respective charities less a management fee (normally 5-10%)to cover
GlobalGivtng's costs h establishhg and mahtainhg the website and supporting the partner charftfea

The fee element is shown as the transfer to unrestricted funds above. Money is sent when the amoeba due

tn an organisation teach or exceed K250. %Ms ensures that a meanhgful amount ofmoney is sent to
each orfianisation, and also easures that foreign currency transfer costs ate kept manageable. The charity

monitors this situation carefblly, and throughout the period has still dislauaed flmds if projects did not

reach the sending Ihnft after sevend months.

Big Lottery Fund
International Grant to enable GhbaIGivhg UK to work more closely with five grassruots parttera in Nepal

engaged in building resilient coaununities withh those areas devttstated by the earthquakes of2015.
Alongside needed financial hvestment fbr our partners we ate provMhg trahlng, networking and peer
learnhg opportunities for our partners to strengthen organlsational capacity for the long tenn.

Cabinet ONIce
Previous contract with the Small charities Fuadraisiag Pmgauame to iaaease the knowledge, skills and

coafbicace ofsmaller charities ln digital fbadraisiag snd ctuwdfbndhg. Pmvtsion of~n workshops,

oalhe trainiag and free.ly avaHable resources on fItuxhalsfag aad crowdfbndhg in the perhd February - June

2016

Iaterbn Bvahauion completed in July 2016 aad Fhal Evaluation completed in December 2016.

Further connect for Local Charities Day awtuded ia December 2016 - enabling the provision of
crowdfundhg trainhg for smaller ciuuities in England and a skilled volunteerhg eveat on Local

Charities Day (16th December 2016) and further resources behg developed.

City Bridge Trust
Grant fbr expansion ofour skilled volunteering prognamnes fbr companies and charities in London.

Romeera Foundation
Grant for vetting and due diligence, grant management aad monitoring and evaluathn of identified

grassroots charities in sped6c locations.
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Manhnegh Charitabh Trust
Orant to support OhbaIQtvtng UKs Gateway Challenge pmgramme In 2016; helping grasstoots

oqyudsations around the worM to access relevant skills, training and support to diversify their ftmdmising

and become more sustainable and hdependent organisations.

Tangible fhed assets
Current assets
Creditors due within one year

ANALYSIS OF NET ASSETS BETWEEN FUNDS Restricted Uruestricted

Funds Funds
Period Period

ended 31st ended 31st
Deannbcr December

2016 2016

639
997,672 266,087

(14,178)

997,672 252~8

Total
Period

ended 31st
Decentber

2016

639
IP,63,759
(14,17&)

IP50$20

Total
Year

ended

31st March
2016

1,196
960333
(11476)

949,853

17. RECONCILIATION OF INCOMING RESOURCES TO NET CASH FLOW FROM OPERATING

Net hcome for the reporthtg pcrhd
Adjusted fbr.
Depreciation charges
Interest flem investments

Incrtese in debtors
Increaaf(decrease) ht creditors

557
(271)

(31/58)
2,602

271,697

1,478

(20,127)
(3,123)

232,7S5

Perhd Year
ended 31st ended

Decetnber 31st March
2016 2016

300@67 254,764

OTHER FINANCIAL COMMfI'MENTS
'Ae charity had a Revenue Parttctpathn Ayemnent with CAF Venhrresome under which CAF Venhnesome

had purchased the right to 5%ofthe charity's income. These payments were variable and depended on
the charity's success and so have aot been valued on the balance sheet.

A temponuy vartathn on thc agteetnent was in ptaca 2013 -2016 with the charity maldng axed monthly

payments. A permanent variation was ayeed with effect item 1st JNuuny 2017 to better reflect the mixed

business model the Charity is using to generate income.

19. CONTROLLING PARTY
The sole member ofGlobalGivhg UK Is a non profit making foundation registered in the United States of
Anmrica- the GlobalGivhg Foundathn. However, OhbaIGIving UK operates independently of the
Foundation with a separate constitution and Board ofTrustees.


