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What if there was a marketplace
dedicated to connecting
people with good ideas to people
who wanted to fund them?

And what if any qualifying
organization in the world could become
a part of this marketplace?

Wouldn‘t that be a great way M
to give every idea a voice?

GlobalGiving is an online marketplace that connects you
to the causes and countries you care about. You select the projects
you want to support, make a tax-deductible contribution,
and get regular progress updates
SO you can see your impact.

This earth-changing concept
started with one very simple idea.

In 1997, World Bank executives Mari Kuraishi
and Dennis Whittle were asked to develop innovative ways to combat
poverty. They created the Bank’s Development Marketplace, a
first-of-its-kind event where people from around the
world competed for World Bank funds.
The event’s success unveiled the enormous potential of a global
marketplace for philanthropy, and participants asked
for a real marketplace that was open year round and operated
virtually. Mari and Dennis saw the brilliance of this idea, left the World
Bank and launched GlobalGiving.

325 million donafed by 80,000 donors fo 2,200 projects




A letter from our president

Dear Reader,

For many non-profit organizations--including GlobalGiving--2009 was a year of focusing on core
values. As the financial crisis deepened, we hunkered down, fully expecting people and compa-
nies to cut back on their giving. Because charitable giving is, for many people, a luxury expense,
we braced for the first ever downturn in giving through GlobalGiving. But as the year played out,
and we focused our efforts on reaching more grassroots organizations around the world, we
achieved a 4% growth over 2008, and we delivered over 9 million dollars to 1,081 projects in 96
countries from more than 37,000 donors.

Increasing donations fo projects through GlobalGiving was essential fo the social entrepre-

neurs we work with, and quite an achievement for GlobalGiving itself. But 2009 also marked the
year that GlobalGiving expanded its reach: the number of organizations we partner with nearly
doubled. That's a significant increase over our average growth rate of 20% in previous years. We
achieved this increase in our capacity by focusing on how we could help organizations get the
most out of our networks, tools and functionality. This strategy allowed us to not only help our
partners acquire more resources, but also to accomplish more with those resources. At the same
time, we started making investments in easy-to-use tools for project partners. As a result, we could
more effectively measure everyone’s performance by improving useful information flows between
us and our partners.

We firmly believe that we need more experiments in the service of fighting poverty around the
world. So gefting more resources to more grassroots organizations, including emerging ones, is

a key confribution that we can make. But we also believe that these experiments need to be firmly
grounded in the communities; they need to respond to real needs, and they must be refined until
they are right. Thus, information--even from people or localities that we thought were too difficult
to reach--is key if we expect projects to “fail quickly.” Applying lessons learned in the field for the
betterment of the global philanthropic community has been our mission ever since we started, and
this mission is served not merely by funneling resources to a diverse array of grassroots organiza-
tions, but also by developing tools that make these organizations more effective. And the tools and
dashboards we have begun to develop for project leaders are just the beginning.

We made great gains in 2009, and in 2010 we have seized many opportunities fo build on those
gains. I'm proud of the reputation we have among our project and business partners, and | am
thrilled to have ever more people joining our cause.

Mari Kuraishi,
Co-Founder & President
July 31, 2010



The year in review

Strengthening our commitment to our mission

As we weathered the financial crisis : ~
GlobalGiving's mission is to build an efficient, thriving marketploce that connecTs people who
hove communn‘y and world- chonglng |deos with people who can support Them We continue To

v ¥

were forced to make difficult fmoncml decisions that limited their giving copobllmes But even

“"in an uncertain financial environment, we succeeded in growing by 4%, and we continued to

expand our community, connect with more donors and secure more funding than ever before.
Chalk up a win for the overwhelming desire to change the world.

Our community continues to grow

We are proud to report that a greater number of donors and donations reached a greater
number of projects on the ground last year than any other year in our history. In 2009, donors
provided over $9 million in donations (a new all-time record) to the organizations in the Global-
Giving community. This increased our donation total to over $25 million since our inception in
2003. Throughout the past year, the breadth of our community’s impact truly reached new levels.
Grants were made to 625 organizations running 1,081 unique projects in 96 different countries.
Donations from more than 37,000 donors made this possible--a 12% increase in individual do-
nors over the previous year.

"HALF THE SKY

TURNING OPPRESSION
INTO OPPORTUNITY

rom wenen woniowios Gpraqding the word about giving
on a global level:
j GlobalGiving receives wide-spread recognition

What if everyone
realized how easy it
is to support thou-
sands of initiatives
around the world?



Lowering barriers to access:

Helping small, emerging organizations make good use of our platform
Some of the best solutions fo challenges are invented, discovered, and tweaked by people who
live with the problem day in and day out, whether it's an innovative way to provide early educa-
tion to low-income children in Mexico City or to immunize expectant mothers in Rajasthan, India.
However, it can be a challenge for US donors to support these local solutions--especially if they are
looking for a tax-deductible giving opportunity. That's why we're so keen on lowering the barriers
to entry onto our platform. GlobalGiving makes it simple by vetting international organizations to
ensure that every donation made through our platform is eligible for exemption. Last year, more
than half of the organizations on GlobalGiving were based outside the US, enabling us to provide
much-needed support to hundreds of international organizations.

One way we lower barriers for both US and international organizations is by opening our doors
for “open enrollment,” which we did three times in 2009. We call these opportunities Open Chal-
lenges, and they give any qualifying organization in the world a chance to earn a long-term pres-
ence on our platform by demonstrating it has a broad base of public support. Through these Open
Challenges, we nearly doubled the number of new organizations on GlobalGiving between 2008

and 2009.

Joining forces to multiply goodness:
Partnering with Athletes for Hope for a project challenge

gtbletes_ fo_l;_ 2
HOPE ™\

Coming together to solve everyday problems:

Finding solutions with InnoCentive

People living in developing countries face challenges every day that we take for granted: access

to clean water and sanitation, adequate building materials to ensure that homes are safe and
secure, and electricity to provide light and power household appliances. Since remote living condi-
tions make it difficult to apply existing technologies to these challenges, GlobalGiving partnered
with InnoCentive (with support from the Rockefeller Foundation) to identify and implement new and
innovative solutions. Through this collaboration, InnoCentive “solvers” from around the world devel-
oped biolatrines, solar lanterns and brick makers that are currently being tested and used in rural
communities in Kenya, Gaza, Pakistan and many other communities throughout the developing

world.



Deepening our partnership
with project leaders

Many of the amazing people behind : _ -
the projects on GlobalGiving are A project leader with a mission:
both the heart and the backbone of
their operations. They not only deliver
on the ground, but negofiate their
way through difficult political and
regulatory situations, raise funds,

and manage complex operations--all
this in volatile environments where
clean water, electricity, or law enforce-
ment can’t be relied upon. We think
they're superheroes, and we suspect
you do too. So this past year we put

a lot of thought info ways we could
make their lives easier. We started by
proactively engaging every poten-

tial project leader and supporting
their work through webinars, shared
best practices, field workshops, and
improved real-time information about
their performance. We also improved
our project ranking system (the order
in which projects are displayed when
donors search or browse GlobalGiv-
ing). Projects can improve their stand-
ing by reporting more frequently and
by increasing their public support.

1-800 How’s my driving?:
Getting reviews and feedback from visitors and community members
We've always been committed to making the work that takes place in faraway places as real and
tangible as the project next door. That means being able to hear what community members think
of the performance of the project, and being able to “see” progress. That's why we ask project
leaders to submit progress reports at least every 3 months. Last

year, we formally kicked off our “postcards from the field”
initiative: anyone who might be fraveling to a project on
GlobalGiving can contact us to let us know what they
observed. Students, fourists and GlobalGiving interns What if we could ensure
and staff have posted 168 postcards from 144 projects

around the world. We'd love for you to be the 169th. that donors were able
We've also been reaching out to community members--

to effectively support

by text messaging, pen and paper, and audio--to hear beneficiary needs?
what they have to say. Stay tuned to find out what we
discover.




Partnering with like-minded corporate partners

Throughout the year, GlobalGiving continued to partner with both new and existing like-minded
companies and other institutional partners to broaden our mission of connecting world-changing
ideas with people who can support them. In 2009, GlobalGiving solidified partnerships with compa-
nies such as Nike and Pepsi in order to provide experience and expertise and leverage our platform
to power ground-breaking stakeholder campaigns. We launched a GlobalGiving-built website to
power worldwide Nike employee matching gifts. We also expanded relationships with companies
like Dell and CapitalOne by mobilizing both employees and consumers around disaster relief efforts
via GlobalGiving.org.

Providing expertise to a national campaign:
The Pepsi Refresh Project

@ pepsirefresh project

Passing along the gift of giving through gift cards

Thousands of individuals continued to purchase GlobalGiving gift cards throughout 2009 as a
means of sharing the joy of giving with those around them; the number of gift cards purchased
increased by 65% over 2008. The addition of a “print at home” option--along with the e-cards we

rolled out in 2008--gave gift-givers two options to ensure same-day delivery.

Individuals were not the only ones sharing the gift of giving
last year; several corporations purchased customized gift
cards for their employees and other stakeholders as well.
Liquidnet Holdings, an institutional investment firm, believes
Liquidnet (Y in the idea that “one person can make a difference, one idea

kids-for-kids can lead to change, and one company can have an impact.”
To build on this ideq, Liquidnet provides GlobalGiving gift
cards to welcome new employees to the firm, reward high-
volume clients, and reward their employees’ children through
innovative incentive programs during the holidays.

As our gift cards have an infectious and inspiring effect on their recipients, we hope the 2009 gift
card receivers will be the next generation to pass along the gift of giving.




STAFF AND BOARDS “
Staff

Mari Kuraishi — President, GlobalGiving Foundation
Alison McQuade - Marketing Communications Manager
Britt Lake - Program Operations Manager

Donna Callejon - Chief Business Officer

Eula Dyson - Controller

Georg Apitz - User Interface/Usability Expert

Ingrid Embree - Director of Strategic Partnerships
Jennifer Sigler - Senior VP of Operations

Joan Ochi - Director of Marketing Communications
John Hecklinger - Chief Program Officer

Justin Rupp - System Administrator

Kerry Lenahan - Online Marketing Director

Kevin Conroy - Senior Java Developer

Marc Maxson - Manager of Performance Analytics
Marisa Glassman - Business Development Manager
Manmeet Mehta - Program Officer

Michael Nolan - Data and Analytics Manager
Robert Dubois - Marketing Associate

Steve Rogers - Engineering Director

Suzanne Garza - Office Manager

Extended Team

Adrian Lamoureux - Web Consultant

James Beresh - Financial Systems Contractor
James Krejci - Chief Financial Officer

Marcello Barth - Web Consultant

Margaret Coughlin - Chief Marketing Strategist

Board of Directors

CHAIR: Tom Bird - Founder and President of Farm Capital Services, LLC
Chris Wolz - President and CEO of Forum One Communications

Debra Dunn - Associate Consulting Professor at the Hasso Plattner Institute of Design

Dennis Whittle - Co-Founder and CEO of GlobalGiving Foundation




Donations by Country
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08 08




GlobalGiving Foundation, Inc.

ManyFutures, Inc.

Consolidated Statement of Activities and Change in Net Assets
Period Ended December 31, 2009

REVENUE
Grants
Project contributions
Professional services
Interest income
Contributed services and materials
Other Revenue
Net assets released from donor restrictions

Total revenue

EXPENSES*
Project distributions
Salaries and benefits
Professional fees and services
General and administrative
Legal and registration fees
Telephone
Travel
Rent
Office supplies, printing and reproduction
Depreciation and amortization
Insurance
Other

Total expenses
Change in net assets
Purchase of treasury stock

Net assets at beginning of year

NET ASSETS AT END OF YEAR

*Breakdown of Functional Expenses: Program (83%), Management and General (6%), Fundraising (11%)

Temporarily

Unrestricted Restricted Totall
$1,007,500 $130,800 $1,138,300
889,757 7,687,737 8,577,494
427,379 0 427,379
14,585 0 14,585
152,547 0 152,547
227 0 227
6,377,681 (6,377,681) 0
8,869,676 1,440,856 10,310,532
6,289,220 0 6,289,220
2,402,374 0 2,402,374
1,021,644 0 1,021,644
267,991 0 267,991
274,977 0 274,977
17,277 0 17,277
115,645 0 115,645
110,898 0 110,898
58,372 0 58,372
52,364 0 52,364
8,91 0 8,91
171,019 0 171,019
10,790,692 0 10,790,692
(1,921,016 1,440,856 (480,160)
(199) 0 (199)
3,030,892 1,810,285 4,841,177
$1,109,677 $ 3,251,141 $ 4,360,818

Complete audited financial statements for the GlobalGiving Foundation given upon request.
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GlobalGiving Foundation, Inc.
ManyFutures, Inc.

Consolidated Statement of Financial Position
As of December 31, 2009

CURRENT ASSETS
Cash and cash equivalents
Accounts receivable
Prepaid expenses and other assets

Total current assets
FIXED ASSETS

Fixed assets, Net of accumulated depreciation and amortization of $112,640 (Note 9)

OTHER ASSETS

Note receivable
Deposit

Total other assets

TOTAL ASSETS

CURRENT LIABILITIES
Accounts payable and accrued expenses
Accrued payroll liabilities
Deposit
Refundable Advances

Total current liabilities

NON-CURRENT LIABILITIES
Deferred rent

Total liabilities
NET ASSETS

Unrestricted:
Unrestricted
Non-controlling interest

Total unrestricted net assets
Temporarily restricted

Total net assets

TOTAL LIABILITIES AND NET ASSETS

$4,148,968
599,511
28,502

————

4,776,981
198,625

50,521
16,437

66,958

$.5,042,564

$162,284
59,611
61,978
337,500

621,373

60,373

681,746

1,108,322
1,355

1,109,677
3,251,141
4,360,818
$ 5,042,564

Complete audited financial statements for the GlobalGiving Foundation given upon request.



